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Transilvania University of Brasov 
Faculty of Sociology and Communication 
Digital Media Programme  
 

BA FINAL EXAM JULY 2025 
1st EXAMINATION - ASSESSMENT OF FUNDAMENTAL AND SPECIALISED KNOWLEDGE 

 
Written assessment, grid test. 
 
Topics and bibliography 
 

Introduction to Advertising – 1st Year  
 
1. Introductory considerations in advertising 

1.1. Definitions 
1.2. Historical elements 
1.3. The process of advertising activity 

2. The functions and objectives of advertising 
2.1. Functions 
2.2. Objectives 
2.3. The role of advertising in marketing activity 

3. Types of advertising 
4. The advertising agency 

4.1. Types of advertising agencies 
4.2. Types of services from advertising agencies 
4.3. Departments from advertising agencies 

5. Advertising planning 
5.1. Conceptual boundaries 
5.2. Stages of the strategic planning process 
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Social Media – 2nd Year  
1. What is social media? - definitions, development conditions, classification 
2. Key concepts in the study of social media: sociability, social capital, ties, social relations and social 
networks 
3. Social network theories, media theories and their implications for the study of social media 
4. Identity and virtual communities in social media 
5. Content creation, listening, tracking and audience on social media 
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Digital Branding – 3rd  Year 
1. Brand: Definition, Role, Meanings, and the Advantages of a Strong Brand 
2. Brand Equity 
3. Brand Awareness 
4. Positioning 
5. Brand Personality 
6. Brand Associations 
7. Choosing Brand Elements and Designing Identity 
8. Brand Portfolios 
9. Brand Extension 
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